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INTRO TO THE GULF COOPERATION COUNCIL (GCC)

GDP = $1.64 TRILLION USD

POLITICAL & ECONOMIC UNION
Kingdom of Saudi Arabia (KSA), United
Arab Emirates (UAE), Oman, Kuwait,
Bahrain, & Qatar 

60 MILLION POPULATION 
KSA & UAE represent 75%

PER CAPITA INCOME EQUALS OR
EXCEEDS G-10 NATIONS

Larger economy then Canada
Growth rate -3..2% 2020 (COVID)
Growth rate +2.4% 2021 (est.)

TOURISM BRINGS AN ADDITIONAL
50 MILLION CONSUMERS ANNUALLY 

DIVERSIFICATION OF ECONOMIES
AWAY FROM OIL RELIANCE 

EXCHANGE RATE STABILITY 
Five of six national currencies pegged to
USD. Kuwait uses a basket of currencies
dominated by USD 

GCC COUNTRIES IMPORT BETWEEN 70% - 90% OF ALL THEIR FOOD NEEDS 

MARKET PROFILES

Considered  regional  t rendsetter  for  food  and  agr iculture

Second  largest  GCC  economy  

Highly  developed  intermodal  t ransportat ion  system  to  faci l i tate

internat ional  and  interregional  t rade .  Free  zones  accelerate

opportunit ies  for  local  manufactur ing ,  import ing  and  re-export ing   

Expats  comprise  almost  90% of  the  populat ion  in  UAE  

Sophist icated ,  mult i-prong  market ing  inc luding  digita l  & t radit ional

Retai l  dominated  by  hypermarkets  (57%) and  supermarkets  (24%)

Food  Service  struggl ing  during  COVID .  High  qual i ty  dining  s lowly

rebounding  but  value  sector  outperformed  in  2020

568  Food  manufacturers .  Ten  percent  of  raw  mater ia ls  f rom  U .S .   

Single  largest  GCC  economy

Broad  reforms  underway  inc luding  i ssuance  of  tour ist  visas ,  increased

investment  in  tour ism  act iv i t ies  and  re laxat ion  of  restr ict ions  overal l

Expats  comprise  30% of  the  populat ion

Vacat ions  and  higher  educat ion  abroad  have  fueled  demand  for  Western

l i festy le ,  inc luding  food  products

Retai l  segment  led  by  t radit ional  grocery  stores  (59%) although

tradit ional  stores  percentage  i s  in  decl ine  to  the  advantage  of  modern

grocery  (hypermarkets ,  etc)

Food  service  struggl ing  due  to  COVID ,  especia l ly  high-end  restaurants  

Growing  food  manufactur ing  sector  (13% ingredients  suppl ied  by  US)  

UAE SAUDI ARABIA (KSA)

U.S. food industry known for top quality, reliability and thought leadership

U.S. EXPORTS OF AGRICULTURAL PRODUCTS TO GCC-6

U.S. AG EXPORTS 
BY MARKET SEGMENT, 2020



IMPORT REQUIREMENTS 
Food  l aws  deve loped  with in  the  Gulf  Standard izat ion

Organizat ion  (GSO)  and  adopted  as  each  country  sees

f i t .  Each  country  has  the  author i ty  to  amend  and

implement  addi t iona l  food  l aws .  

Your  importer  i s  most  up  to  date  source  of  in format ion  on

import  and  l abe l ing  requ i rements .  He  wi l l  a lso  reg is ter

your  products  with  loca l  author i t ies ,  a  prerequis i te  for

import ing  in to  the  reg ion .

At  a  minimum ,  a  commerc ia l  invo ice ,  bi l l  of  l ad ing ,

country  of  or ig in  dec larat ion ,  cer t i f icate  of  weight  and  a

pack ing  l i s t  i s  requ i red .

Copies  of  UAE  food  s tandards  and  regu lat ions  may  be

purchased  onl ine  di rect ly  f rom  ESMA  at  esma .gov .ae .

And  for  Saudi  Arabia  at  s fda .gov .sa  

GCC  has  s ing le  customs  ta r i f f  l aw  a l lowing  the  major i ty

of  food  products  to  enter  at  duty  ra te  of  5% (most

products) .  Some  commodit ies  are  exempt  f rom  dut ies  and

a lcohol ic  products  are  sub ject  to  50% duty  (where

permiss ib le) .   Select  product  are  sub ject  to  a  50% “sugar

tax ” .

Sing le  entry-point  pol icy  a l lows  duty  f ree  t rans i t  of  goods

wi th in  member  countr ies  but  except ions  apply .

In a typical business cycle, opportunities are multiple in

all channels of trade: retail, foodservice and food

manufacturing. Like everywhere in the world, COVID

has disrupted normal business activities and this region

has struggled because of reliance on transportation and

tourism, two of the hardest hit economic sectors

globally, as well as a decline in oil prices. 

At the present, retail sales are stronger than usual

(including rapid growth in on-line, home delivery

concepts) while food service and especially fine dining,  

has been less buoyant (social distancing, closure of

restaurants, bars, etc).

key

OPPORTUNITIES

CONSUMER AND MARKET TRENDS

"Good/Better for you" options

Plant Based

Diabetic/obesity solutions

New cuisines

Prepared foods, RTE meals

Time saving meal prep solutions

Ethnic products

Natural and Organic

Snack Foods

Online platforms

Fast food/Take Away

Non-alcoholic beer (KSA)

Vegan

Something new or wow factor  

LABELING  
You  are  not  requ i red  to  have  Arabic-only  l abe ls  but  you

must  have  cer ta in  in format ion  in  Arabic .  Adhes ive  Arabic

s t ickers  are  permit ted  that  conta in  key  facts  t rans la ted

inc lud ing  product  common  name ,  ingred ient  l i s t ,  country

of  or ig in ,  etc .

 Labels  must  conta in  both  product ion  and  expi ry  dates .

The  USDA  organ ic  logo  and  cer t i f icat ion  i s  accepted  by

regiona l  author i t ies .

Meat  and  meat  products  must  be  ha la l  cer t i f ied  and

labe l led .  The  GCC  has  pre-approved  cer ta in  ha la l

cer t i f icat ion  bodies  in  the  USA  to  oversee  procedures .

Saudi  Arabia  procedures  may  vary  f rom  those  of  the

UAE .

Kosher  cer t i f icat ion  i s  gain ing  in  importance  due  to  the

Abraham  Accords  Peace  Agreement  s igned  in  l a te  2020

in  the  UAE .  Current ly  most  hote l s  are  seek ing  kosher

cer t i f icat ion  for  handl ing  kosher  meals .  Emirates  Air l ines

has  completed  a  purpose-bui l t  Kosher  k i tchen  to  better

serve  passengers .

Pet  food  l abe ls  must  be  pr inted  in  Arabic  (can  be

st ickers) .  Labels  must  conta in  the  s tatement  “Not  f i t  for

human  consumpt ion ” .  Product ion/Expi ry  dates  are

requi red  for  pet  food .  Current ly  pet  food  conta in ing

pork  i s  prohib i ted .  

COVID UPDATE
Covid vaccinations are now readily available in the

GCC  and implementation of a "vaccination passport"

for global travel is underway. This is expected to bolster

tourism consumers in the coming months, especially

with mega-events such as World expo (october 2021)

and FIFA world Cup Soccer (2022)

 


